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Introduction

Natural England commission a range of reports from external contractors to
provide evidence and advice to assist us in delivering our duties. The views in this
report are those of the authors and do not necessarily represent those of Natural

England.

Background

Natural England commissioned extensive
qualitative social research to provide baseline
evidence of the cultural services and
experiential qualities that landscapes provide.

't is
| andscapes
contribute to peopl ebs
spiritual enrichment, cognitive development,
reflection, recreation and aesthetic enjoyment.

generally

A key aim was to understand whether such
services correlate to particular landscape
characteristics or particular landscape features.
The detailed objectives for the study were to:

i Establish and refine evidence from
national/regional public surveys and research
through more focused work with the public in a
selection of Engl and©6s
Areas.

1 Make judgements about whether and how the
findings correlate to particular landscape
characteristics and relate to particular
landscape features.

9 Make recommendations on whether the
outcomes could provide a sufficiently

representative baseline that could be used
either at national, regional or a National
Character Area scale.

i Provide qualitative material that will aid in the
updating of National Character Area

recogni s e dgederiptivhs arfd Bddcidtdt Sttategic

provi dewhichr an g egpgchivesdor e ffureC € S O
guality of Ilife, including

It is envisaged that this research will be valuable
in a number of ways, including:

i/ Informing policy making on the connections
between people and landscapes and in the
potential development of a cultural services
6indicatord in the wider
change.

9 Development of a broad typology of
landscapes and the key cultural services they

pravide that can plied and described in
Naf e A g

fT'Engl ando

Areas.

9 Demonstrating the value of engaging with the
public on their perceptions and aspirations for
landscape, in line with the objectives of the
European Landscape Convention.

ffProvide practical evideni
Ecosystem Assessment.
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Executive Summary

Introduction

In preparation for thelonggrer m updati ng of Englanddés 159 N
descriptions, Natural England commased this qualitative social research study to provide

baseline evidence of the cultural services and experiential qualities that landscapes provide to
soci ety. Engl andds | andscapes provide a ran
enrichmentcognitive development, reflection, recreation and aesthetic enjoyment. A key task

of this work was to understand whether such services correlate to particular landscape
characteristics or particular landscape features.

The study scope did not encompasg @conomic valuatioof cultural services
Method

The study comprised two principal stages of work: i) a literature review and summary of existing
national and regional research, evidence and public surveys; ii) an extensive programme of
qualitative sowl research with representative groups of the public. The latter comprised 16
focus groups and extended creativity sessions, plus-dépth interviews.

The qualitative social research was carried out in eight NCAs across England, covering seven
Regiors and a mix of landscape status (enhancing, diverging, maintained, neglected)
Participants came from a mix of soc@oonomic groupings, gender and age groups, and included
people living in, working in, or using the area concerned.

Eight cultural serices were examined through the research:

a sense of history (or heritage)

a sense of place (identity, home)
inspiration (stimulus)

calm (relaxation, tranquillity)
leisure and activities (recreation)
spirituat

learning (educationjnd;
escapism (génhg away from it all).

E -

These eight services do not comprise an official list but were adapted from the Millennium
Ecosystem Assessment to represent a wide scope of services that would offer a structure for
capturing peopl e6s rofahssstody, she term landscape is tisedenstgad r p o
of 6countrysidedé, although it should be note

interchangeably.

I n this report the qualitative research find
landscape experiences; findings that are cultural service specific; findings relating to features in

'!l6Statuso6 is based upon the results of the Countrysid
19992003 for each National Character Area.
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the landscape; issues that are specific to National Character Areas; and attitudes to other
| andscape issues such as Ovamicdtoysuared.si mpl i

General Landscape Experiences

Most of the focus groups and interviews started with a general discussion about landscape, where
peopl edbs general attitudes towards | andscape
landscape with varying freqoey, there were many common aspects of their landscape

experiences.

People talked in a way that suggested a sense of ownership about the landscape; it provides
places to find peace and solitude, as well as for exercise and activity. There was ass®ng se

that landscape provides escape, stress relief, and the opportunity for spending time with loved
ones or for being alone. 't provides physic
i n your hai-affiningqudlty. has a | i fe

P e o p éxpefiences varied in intensity, ranging from special places that deliver the heights of
experience, to more mundane areas that still delivetadgy stress relief or the opportunity to
touch base with nature.

People often had a portfolio of pladégey would access for different types of experience,

including somewhere nearby and easily accessible (such as a local park or riverbank), and
somewhere a bit further away but more varied (often a place with a combination of features, such
aswoodland,&l ds and a river). Within a character
best places to go (such as a special wood, a headland or a high point). These were well known,
very popular and contributed sed@.ni fRemamltd ywa
have secret places that few people knew about and that provided them with more solitude, or the
opportunity for special activities such as bird watching.

The research found a range of different attitude types amongst people, stiffenmy levels

of 6integrationé or engagement with the | and
transactional (seeing it as something to obtain exercise or entertainment) to those who considered
the landscape to be part of the fabric of theirdiv@he report later includes a set of user

typologies.

The research also found some differences in the way people experience the landscape according
to demographic factors (their age, physical capabilities and gender), situational factors (the
composition of their visiting group, for example), their awareness or familiarity with the

landscape, and their personal preferences (for structured or unstructured activity, for example).

Cultural Services
Participants were asked to identify types of landscapelsicape features and emotions that they
linked to each of the eight cultural services shown earlier. The outcomes of these discussions

were necessarily complex, with the following providing some examples of the attitudes being
expressed during the reselar

e
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e

sense of history

- not mentionesgpontaneouslin relation to built features, such as ruins or castles,
but rather in its broader sense of the
has stood for centuries within it

- asense of history and contity was provided by places where people imagined
many feet to have trod before. Geology oripistory could inspire this too,
through the presence of fossils in racks

- asense of history was given by built historic features and remains automatically
andregardless of scale, so major structures like castles delivered this, but so too did
old stone stiles, barns or bridges

spiritual

- adeepseated, hardeo-access value, often delivered in more solitary moments

- could be delivered by iconic wildlife, orsangle feature tree, as well as by more
traditional features such as burial mounds, standing stones, or churches. Also
associated with water (still lakes or slomoving streams and rivers) and with high
places

- can be created bihe weather, such as aadratic shaft of light or particular
colours

learning
- an important facet of the landscape, especially for town dwellers. People wanted
their children to | earn from being in

nature trails or activity courses

- souces of information, such as nature trail notice boards, could be important, as
could seeing animals andapts in their natural habitats;

- the achievement of climbing, or trekking a long distance, could teach you about
endurance and your own capabilities

recreation (leisure and activities)

- often linked to places where there is a lot to do, such as municipal parks or the
beach; also with places that have easy access; places that have rocks, crags, or
things to climb; as well as lanes, roads and pathways

- features delivering this service were often either very dramatic or very practical
(from the cliff face to the tea shqgp)

- often implied an organised or group actiyity

calm
- was often about intimate space, or moments of stillness that could be afforded by
beng in woods or just oOwatching clouds©éo.

waves or high cliffs)

- aperception of remoteness could be important in delivering a sense pf calm

- the 6innocenced6 of wildlife cpetsbfd prod
snowdrops)

a sense of place

- any feature or landscape (even iconic wildlife) could be considered to deliver a
sense of place if it wasdal and distinctive to the area;

- people were proud of such places, because of their history or because ithey def
the O0mooddé of ;the | ocal | andscape

- the more homogenous the landscape of a character area the more sense of place it
had. Areas that were disjointed or buifi had less of a sense of place
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1 inspiration
- in order to produce this cultural benefit, thadscape had to be either particularly
beautiful, particularly dramatic, visceral, full of wildlife, romantic or powerful
- inspiration could also be very weather dependent
1 escapism
- could be relatively easy to achieve, even in a very local landscapmgiith
generally required a feeling of remoteness (especially the absence of people)
- generally described in relation to stress and busy lives, but also the sense of
escaping from being an adult and reverting to childhood
- sounds and peacefulness could bpartant for this service.

Landscape Features

In the main, people processed landscape not by picking out individual features but, rather, by
absorbing a combination of features within an experience or view. However, when prompted,
people could relate foarticular features.

The study looked at a piaggreed list of twenty individual features in order to understand the
services and benefits associated with them. It is not possible to detail the findings for all twenty
within this summary but the followng are example findings:

1 water
- water, in its various forms, greatly e
completing the beauty or tranquillity of a place
- the presence of water was often a focal point or a linking aspect that added
symmetry to e landscape experience. It increased the effectiveness of that
landscape in delivering many cultural benefits
- moving and still water delivered different benefitmoving, rushing water was
exhilarating, with still water being peaceful. afr in a matsand was valued for
its wildlife capacity
- the sound of water was often mentioned, the sound of a weir, the crashing of a
wave or the babbling of a brook. Such experiences had a therapeuti¢c aspect
1 woodland
- woodlands were considered to be treasured pjace thought to be
quintessentially British
- broadleaved woodlands were generally preferred to be within, especially for
relaxing, magical moments; externally, they are key to the aesthetics/colours of a
owhol e viewbod
- coniferous woodlands were also valubut more for recreation (such as horse
riding, biking and long walks); from a distance they were seen to provide definition
to slopes and mountainsides
- the enclosed atmosphere of woloidise v,a sa st
associated with childloml, achieving comforting and calming effects. It could be
magical, but occasionally frightening
1 coast
- aniconic place for many people, especially younger ones. Swimming and playing
safely with families, of having fun, were important childhood mempries
- coast walks were important to many people at fundamental points in their lives,
soutsearching by staring at the sea
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- the coastline was thought to be a key facet of Britain, the island

Character Areas

Chapter 7 of this report takes the eight chosenachar areas in turn and presents the findings of

the research that arose in each. The findin
attitudes towards the area, their perception
servicesdeler ed by the area are examined in turn.

responses to the existing character area descriptions for each area.
Other Landscape Attitudes

Al t hough not core objectives, t heresponsesdopa wa s
number of peripheral landscape topics, namely:

1 variety and simplicity

- the ability to see patterns, different colours, layers of views, and boundaries was
very important, so landscapes that are complex andpualttuated with features
are peferred to simple ones

- lessvalued, wide, large, arable fields or featureless, flat landscapes can (on a large
scale) be associated with simplicity or unity

- however, on a smaller scale, there were aspects of simplicity that were
appreciated, such asang stretch of sand, an expanse of wide open marsh with
swaying reeds, or swathes of bluebells in a wood. Sometimes simplicity had
amenity benefits, such as a long towpath for cycling, a large playing field, or a
smooth bald hill for sledging

I natural vananmade

- people perceived naturalness in different ways. The best landscape experiences
were predominantly énatural d ones, in t
was recognised that human activity had influenced these landscapes)

- however, repondents often liked and needed the presence of sommatin
features, especially for achieving a sense of history, for a feeling of community, or
for providing accessibility to the landscape

- manmade features that blend in (such as old, historicallimgi$) were more
acceptable. Villages with traditional building methods, old churches, or thatched
roofs were considered part of the countryside experience, but modern housing
estates and towns were not

- clearly dédnatur al nes s &awdattsmned edgérgwearndt | v e
a marshland habitat could be seen as natural

- attitudes to landscape management varied slightly by region

1 openness and enclosure

- openness seemed to be valued more than enclosure and was a main contributor
towards escapisnEnclosed environments could also be threatening for some
people

- however, enclosure (such as woodland, eagpvays, high hedges) can create
variety and structure to an experience, and contrast within a landscape experience
can cause openness to be marpressive

- furthermore, such enclosure can bedhfy way locally to find peace and
isolation because it can shield you from areas of population and from the noise of
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roads in a way that high open land cannot
1 quality and condition

- respondents had limiteability to analyse the landscape around them in terms of
quality and condition, but were generally very happy with the way the landscape
looked and wanted it protected,;

- not only was it extremely difficult fo
without being shown specific examples, but also quite jmp@lity land could
sometimes deliver valued benefits

- nevertheless, poor quality was understood in various ways, including the
encroachment of mamade development, large areas of ugly brownfield wastgland
poor farming practices such as the removal of hedges;messive arable
farming, the general loss of wildlife habitats, even esaaritisation (such as
concrete paths in woodland)

- improving quality was evidenced through bettept hedges, more infmation
signs at nature reserves or historic sites, or the returning of certain species of
wildlife through better land managemgnt

- people were more able to judge the condition of built features than they were
natural ones, so were aware of the presematfdiistoric monuments, crumbling
drystone walls or scruffy farm buildingsthe exception here was their ability
judge the cleanliness of beaches or coastline.

Discussion of Issues

The penultimate chapter of this report brings together the vatiodg indings and examines
them in a wider context. For the purpose of this summary, we will highlight some of the main
points.

A central finding is that the study has confirmed many4belgl views on the importance of
landscape to people and the widage of services and benefits that it provides. Landscapes
provide a wide range of interlinked cultural services, valued for their contribution to human well
being and quality of life.

But the study has also uncovered cultural services that have retdigppeared, and has

suggested some important nuances to those that have. The eight cultural services used in this
study provided a starting point, a prompt and framework for the discussions with partitipants

they were certainly never seen to be dafia. It is important to note that the study has found

other services that are clearly delivered by the landscépese of streseelief, health and

exercise, quality time, and relationships. There could also be a case for separating the two
aspectsb | ei sure and activities, with Ol eisurebd
very different from dactivitiesd (where ther
spills).

This study has helped bring greater understanding of the aocdpgetail of the individual

cultural services offered by landscdpeith the breadth of individual services possibly greater

than has often been assumed in the past. For exasepke of historis often assumed to

|l argely r el at e orttle lapdscape hceodssmillenmid, butmeamy cee it in its
broadest sense of the perceived permanence of nature, starting with geological evolution and pre
historyi reminding people of their insignificance and the place of mankind within nature. Other
nuances have been found that relatednse of place



Capturing the O6cultural servicesd and
6experienti al gual it FieebRepoaf | andscape

This study has identified that cultural services and benefits are often seen as being delivered by
the landscape as an entity. Furthermore, all landscapes deliver all the cultural services identified
to a greater or lesser extent. People equally see cultural services being delivered by a
combination of features within an experience or viesuch as a winding lane and patchwork of
fields. But participants were also able to distinguish the types wiral$ervice provided by

different landscape features ome are O6bi g hittersdé in terms
are delivered, including water, rivers and streams; the coast; mountains and hills; moorland; field
systems and villages.

In terms of location, this study suggests that landscape features will deliver the same range of
services regardless of where they are in the UK. However, the setting of individual features may
affect how they are perceived and may also affect the levehotsealelivery; the perceived

quality of the landscape may, in some instances, affect the level or intensity of service provision;
and location (relative to centres of population) may also affect the nature and intensity of service
provision.

A further guestion is whether there are any relationships between the amount of a feature or
characteristic and the amount or intensity of the benefits it provides. Various examples from the
research suggest that it would be unwise to infer a level of service gedingsly from the

extent of different features present. It may be recalled that this has been a qualitative research
study and it would be wholly inappropriate to apply quantitative analysis to the results at this
stage.

This study habkl cbahdsmapes$s hmat tar 6, refl ecti
Landscape Convention. As indicated by the portfolio pyramid explained in Section 4.3, people
will, if they are able, seek out different types of landscape for different purposes and to fulf
different needs. Even local habitual landscapes matter to people, even if they are unremarkable.
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1. Introduction

1.1 Background

Natural England is currently undertaking pilot work in preparation for the Ieegarupdating

of Engl an dhal €Eharhdded Ardd @NICA) descriptions. It is also developing the way it
assesses and monitors landscape character change across the NCAs and the functions and
services that | andscapes are providing to so
tangble andless angi bl e 6services6 to people (provis
that influence their quality of life. Cultural services include the-material benefits that people

obtain from landscapésfor example through spirituahechment, cognitive development,

reflection, recreation and aesthetic enjoyment.

As an input to the monitoring of landscape quality, condition and change, Natural England

required some baseline evidence of the broad types of cultural services amehéapgualities

provided to people by landscapes. What qualities and services of landscapes do people associate
with and why do these matter to peopleds qua
research study was commissioned and undertakérrepresentative groups of the public across

eight National Character Areas in England. This report explains how the work was undertaken,
reports the findings, and discusses their implications.

1.2  Objectives

The main aim of this study was to resésand capture the range of cultural services and
experiential qualities that are provided by landscapmsd to identify how and why the public
values them. To this end, the detailed objectives for the study were to:

1 establish and refine evidence fro@ional/regional public surveys and research
through more focused work with the publ
Character Aregs

1 make judgements about whether and how the findings correlate to particular landscape
characteristics and relateparticular landscape features

1 make recommendations on whether the outcomes could provide a sufficiently
representative baseline that could be used either at national, regional or a National
Character Area scaland;

1 provide qualitative material that walid in the updating of National Character Area
descriptions and associated strategic objectives for the future.

There were eight selected National Character Areas, as shown overleaf.
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National Character Area Region Area Status’
Yorkshire Wolds Yorkshire Enhancing
Eden \alley North West Diverging
DurhamMagnesiarLimestone Plateau | North East Enhancing
Lincolnshire Coast and Marshes East Midlands Diverging
Northern Thames Basin East of England Diverging
North Downs South East Maintained
Devon Redlands South West Neglected
Exmoor South West Maintained
Durham
Magnesian
Limestone
Eden Plateau
Valley
Yorkshire
Wolds
Lincolnshire
Coast and
Marshes
North
Thames
Exmoor Basin
North
Downs

Devon Redlands

The study scope did not encompass @gnomic valuatioof the cultural services and
experiential qualities provided by landscape and valued by the public.

2 Based upon Countryside Quality Counts assessment of changes in landscape character of 159 National Character

Areas from the period 1992003. Definitions of categories and evidence supporting findings can be found at

www.countrysidequality-counts.org.uk

9¢
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1.3 Glossary of Terms

The specific language and definitions used to form a framework for understanding what should
be considered under the broad term of landscape were set out in our submission. This
encompasses:

1 whole landscapese{ coherent tracts of landscape chaggyt

1 landscape features (physical elements in the landscgpees, walls, et¢)

1 perceptual qualities (including aesthetic qualitiesid;

1 the services provided by the landscape (see below).

For the purposes of thi s aspteudd yt,h rweu ghhaovuet ,u sael d
be noted that respondents used the words oI a

spaced al most interchangeabl y. 't would app
predominantly green or rdrautside of towns and cities, and having varying degrees of
perceived naturalness. 0 't may be noted tha

formal definition of landscape used in the European Landscape Convéalibough in this
study there was a specific focus on the landscape of rural areas (see Box A).

Box A

The European Landscape Convention

The European Landscape Convention (ELC) is the first international convention to focus specifically
landscape, and is dedicated exclusively to the protection, managamiegpianning of all landscapes

in Europe. It provides an international cont
Council for Europe. lItis a Treaty and not an EU Directive. The Convention is binding on the states
that sign it; itis drafted in a flexible manner allowing individual states to interpret it in their own way to
achieve its overall aims. It therefore seeks to influence rather than direct. The ELC was signed by t
Government on 24 February 2006, ratified on thé&lg¥ember 2006, and became binding on 1 March
2007. Aln short, the Convention highlights
policies dedicated to the protection, management and creation of landscape, and to establish prarced
the participation of the general public and other stakeholders in the creation and implementation of
landscape policies. It also encourages the integration of landscape into all relevant areas of policy,
including cultural, economic and social policies.

I n the Eur opean L tamddcapemnacpns an@rea) as@earceived by peoplefi whose
character is the result of the action and int
meeting ground between natural and cultural grfices. It has both a physical and an emotional preseng
that reflects how as individuals and collectively we perceive it. This definition, and the European
Landscape Convention as a whole, relate to all landsaajen, perurban, rural, coastal, inldnwater and
marine, from protected to degraded landscapes.

We researched and rel ated peoplebds responses

Sense of History (or heritage)
Sense of Place (identity, home)
Inspiration (stimuls).

Calm (relaxation, tranquillity)
Leisure and Activities (recreatian)

=4 =4 -4 -4 -9

3 Euroi)ean Landscape Convention, Council of Europe, Strasbourg (2000)

U¢
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1 Spiritual
1 Learning (education)
1 Escapism (getting away from it all).

These eight cultural services do not comprise an official list and they are adapted from those in
the Millennium Ecosystem AssessménfThey were felt to represent a wide scope of services
that would offer a structure and a prompt fo

1.4  Structure of the Report
This report presents the key findings arising from the researcls teh further chapters:

1 Chapter 2 explains the structure of theugy and the methodologies used.

1 Chapter 3 contains a summary of the Stage | literature review

1 Chapter 4is the first of five chapters that presents the qualitative research findings. Thi
chapter discusses the general experiences that people gain from landscapes

1 Chapter 5looks at cultural services in more detail, again drawing from the qualitative
research

1 Chapter 6 turns the focus on features in the landscape, examining the resedncs
from this perspective

1 Chapter 7 presents the qualitative research findings that relate to each of the eight
character areas included in the study

1 Chapter 8 explores a number of subsidiary issues that Natural England asked the study
team to consier as part of the qualitative research

1 Chapter 9looks at the findings in more detail, also relating them to previous research
studies

1 Chapter 10stands back and reviews the findings of this study and seeks to identify the
extent to which it has been altb answer the questions raised by the brief

1 Chapter 11 makes recommendations for further research that arise from this study.

4 SeeEcosystems and human wbking: a framework for assessment /Millennium Ecosystem Assessment (2003);
authors, Joseph Alcamo [et al.] ;contributing authors, Elena M. Bennetf][et al
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2. Study Structure and Methodology

2.1 Overview
The study comprised two principal stages of work:

1 stagel
- areview andummary of existing national and regional research, evidence and
public surveys
1 stagell
- an extensive programme of qualitative research with representative groups of the
public;
- followed by a comparative analysis of the qualitative research findingsthterg
with an assessment of the transference and applicability of the pilot findings to all
159 National Character Areas or landscape types.

2.2 Stageli Literature Review
The Stage | literature review was approached in two parts:

1 areview of nationaregional and localevel research, evidence and public surveys
covering
- thelandscape and related countryside and countryside recreation sectors
(including designated areas, National Trails,;etc)
- other environmental sectors and social attitudes wolcavlandscape factors
have been addressed
1 an assessment of the methodologies used in such studies and surveys, identifying
learning points from these methodologies that could inform anddmethe methods
to be deployed in this present study.

A smallnumber of academic papers and other relevant literature reviews were also addressed in
this Stage | work. In total, nearly 30 research reports and three papers were covered during the
review.

The findings from the review have been published separatstiie Stage | Study Report,

attached as Appendix A to this report), with a brief summary provided in the following chapter.
2.3 Stage ll'i Qualitative Research Methodology

Overview

A substantial piece of qualitative research was conducted with meaflibespublic who live or

work in or close to the selected character areas, or who visit these areas. In outline, the
gualitative research involved a muftiethod programme, as follows:

1 12 generapublicfocus groups(eight people per group)

e
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1 fourextended creativity sessiongditto), and;
1 16 postexperiencein-depth interviews, for example with families after they had
walked and experienced a paf the landscape in question.

Each is described in more detail below.
The key objectives to be address®gdhis qualitative research were to:

1 provide some baseline representative evidence of the broad types of cultural services
valued

1 identify the experiential qualities provided by landscapes that people associate with, and
why they matter to their qualiof life;

T to provide greater insight into the publi
experiential qualitiesand;

1 to explore where commonalities exist between characteristics and services that are
valued.

The methodology was chosen to ensure migatto obtain a general mapping of the current
status of public perceptions, to ensure that bias was not introduced, and to obtain technical detail
within a qualitative context and all with a broad crossection of the public.

Focus Groups and Extended Creativity Groups

The focus groupswere of a standard length of 1% hours and were conducted with a snapshot of
the | ocal popul ation, regardless of how dire
They included people who live or work insideclose to the area, who have visited the area, or

who use the area in some other way.

There were ten standaleingth (1% hour) focus groups, kept relatively homogenous in terms of
sociceconomic characteristics and age. At least one group was aautigdeach of the

Regions, plus additional groups in selected areas so that demographic differences could be
explored. The topic guide for these group discussions is set out in Appendix B.

The extended creativity groupswere longer than the focus groupgoically about 2% hours)

and included people who were more engaged with the landscape, were more expressive, or had
more knowledge about the area (for example, people who used the area frequently for walking,
cycling, or watching wildlife, or who workedtimately in the landscape).

There was one extended creativity group for each category of landscape status (maintained,
enhancing, neglected, diverging) with two extended groups in the north of England and two in
the south. These groups had a broadahixges and socieconomic types.

For all groupspeople who claimed theyereattitudinally Gagainst the landscapeere screened
out at the recruitment stage, as they would have had difficulty in participating in the discussion.
Otherwise, people whattended were a broad cressction of local residents.

The groups were conducted in suitable venues, chosen to allow the respondents to feel at ease. A
small financial incentive was paid to encourage attendance and to cover any costs (such as taxis
or babysitting) that respondents might have incurred.
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Post-experience In-depth Interviews
In addition to the focus group research, a series-dépth interviews was also carried out, two

interviews in each character area. The reason for includidgpth interviews within the
overall programme of work was:

T to look, in a Opromptedé6é way, at the spc:
- the respondent was asked to consider particular characteristics prior to being
interviewed

1 to sample specific target audienedso might not be adequately represented in the
6groupb6 sampl es
- younger family members such as teenagers, or children with their parents were
included
1 to countetbalance any pegaressure effects that might arise from the group
discussions.

We recruitecpeople and asked them to go to part of a character area and experience it by
walking or doing some other recreational activity (in a locality of their choice). They were asked
to do the following:

1 be out for at least an hour and to cover some sort dfasis within their walk/ride

7 take pictures with disposable cameras of positive/negative aspects of their experience,
moments when they felt inspired or felt a sense of history etc

T write a o6diaryd of theiyandexperiences ani

1 draw skethes and write verse, if appropriate.

An interview was conducted by the consultants a short time afterwards to discuss their tasks and
to examine the other objectives of the research. Respondents were overwhelmingly positive
about this approach and happ oblige. Again, they were financially incentivised to conduct

the activity. The findings from these depth interviews have contributed to the main research
findings. In addition there are individual pen portraits of these interviews that are cormaine
Appendix C.

Qualitative Sample

The make up of the qualitative research sample was as shown overleaf:
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Character Area Region Demographic Method type
Yorkshire Wolds Yorkshire ABC1 Younger FG & Depth
Mixed Age & SEG ECG & Depth
Eden Valley North West C2DE Older FG & Depth
Mixed Age & SEG ECG & Depth
Durham Magnesian Limestone Plateau  North East ABC1 Older FG & Depth
C2DE Younger FG & Depth
Lincolnshire Coast and Marshes East Midlands  ABC1 Younger FG & Depth
C2DE Older FG & Depth
Northern Thames Basin East of England ABC1 Younger FG & Depth
C2DE Older FG & Depth
North Downs South East ABC1 Older FG & Depth
Mixed Age & SEG ECG & Depth
Devon Redlands South West C2DE Younger FG & Depth
Mixed Age & SEG ECG & Depth
Exmoor South West ABC1 Older FG & Depth
C2DE Younger FG & Depth

Note: FG = focus group, ECG = extended creativity group, Deptkdepith interview/discussion

There was an equal mix of so@gonomic groupigs and gender across the eight character

areas, with a mixture of people living in the area, working or using the area. We excluded
landscape professionals and people who said they did not like the countryside or did not use/go
there at all. Some towawellers were included, but there were no urban ertgrdwellers.

Content

The research followed piagreed topic guide (see Appendix B) and included stimulus material
such as:

a list of generic features;

a list of contrasting characteristics
thoughtbubbles for each cultural service
the character description for each aiad,;
a large bank of photography.

E N N E

In the creative sessions, respondents constructed mood boards to represent how they felt about
landscapes. This was an activity done in thoedeurs, whereby people had a large piece of

card (board) upon which to draw and stick photographs and labels representing different
emotions or Omoods©o. They were asked to cho
descriptions that meant something tonthéhen attach an emotion or benefits to different

sections of the boards depending on what they represented. For example, one group had a
section of the board representing O0relaxatio
and anotherrepreset i ng Oexci tement 0. These were anal

between the landscapes or features that people chose to represent cultural services.

*The 6ABC106 classification refers in the main to prof
0C2DEOG6 soci al groupings are predominantly in manual e
does include the unemploy@nd students.



Capturing the O6cultural servicesd and
6experienti al gual it FieebRepoaf | andscape

3. Stage | Literature Review

3.1 Introduction

This section provides an overview of theutts that emerged from the Stage | literature review.
The full review and references of research studies is available at Appendix A.

The review was based on a selection of research studies from the UK that have sought to
understand public perceptionso | andscape, and the O6cultural
relatively unexplored area of research, which Natural England was keen to explore to inform its
review of the National Character Areas of England, as well as in its wider landscape work,
including the implementation of the European Landscape Convention and policies on engaging
people in the natural environment.

3.2 Summary of Findings

An overarching finding from the |iterature r
| a nd s,catheréhanccomponent areas of distinctive landscape character. This is perhaps
because the general public finds it difficult to distinguish between the different parts of the
landscape, and tends to recognise a landscape as a sum of its compongeat thartiifferent
characteristics combined to form the landscapes they know). This view that people tend to
respond to whole landscapes rather than their component parts has been reflected in research
undertaken for Defra looking at landscape valuétiofihe exception to this has been upland
landscapes, and more specifically, moorlareds Exmoor, Clwydian Range and Llantysilio

Mountain), which are perhaps easier to define as separate entities in the wider landscapes to
which they relate. In Chaptd&fi ne of this report we discuss h
of the landscape, as perceived by people, may actually depend on the context in which they are
asked to consider and offer views about the landscape.

The methods used to generate publiaigia on the values they attach to specific landscapes
have largely focused on two broad techniques, discussed in more detail later in this report:

a) questionnaire$ including telephone surveys and fdeee interviews

b) focus groups with a variety of teclouies égthe use of photographs to stimulate debate
and answer set questions about what peopl
i as was used by the two LANDMAP studies

Although a variety of techniques were used within the two main rdstidentified above, the
results generated similar results. The three key findings are:

1 the focus on perceptual qualites
1 identifying the precise uses of landscape that are vadunet]
1 elements that contribute to sense of place

These are explored fitwer in the sections immediately below.

® Swanwick, C. et al (2007) Scoping Study to Defra on Agricultural Landscape Valuation
’ Wrexham County Borough Council and the Countryside Council for Wales (20@Xham LANDMAP
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Many of the responses generated by the qualitative research included the identification of the
different perceptual qualities that people associate with particular landscapes. The main qualities
identified acrosshe studies reviewed, with some interesting patterns emerging are:

1 Fourteen landscapes were associated with peace and quiet or tranquillity (which, taken
as a whole, are also classed as a cultural service). See the Stage | Report in Appendix
A for a bre&down of the positive and negative attributes of landscape that could be
used to define tranquillity, based on the various consultations undertaken to inform
Countryside Agency [/ . CPREG6s tranquillity

T Values attributed titageéalsddefinadl ascazytwad servicey | t u
included reference to a sense of community, way of life and links to past and present
land uses including mining and livestock farming. These demonstrate the links people
place on traditional industries and tlense of place of local communities

1 & enico
a

beauti ful 6 are words common
Ot her i i i

and 0

esthetic qualities used to descri

1 Many people perceived the differentlarelsgte s as being dédnatur al ¢
be 6close to natured, although the word
ot her senses. 't is interesting that th
obviously mammade landscapes, includitige China Clay area of Cornwall.

1 Perhaps because many of the studies were looking at upland landscapes, common
perceptual qualities cited by people inc

Identifying the valued uses of landscape

Some studies prompted fiaipants to describe valued uses of the landstdpe most common
of which are the opportunities for outdoor recreation and exercise (identified for the Cumbria

upl ands, Kent Downs, Exmoordéds moorl ands and
wellbei ng (Scotl andés 6wil dbé areas); and to vi
word oO6populard in connection with Dartmoor (

recreatiori but may have negative connotations in terms of the expligualities of the
landscape. Interestingly, this term was used by residents of Dartmoor, but not visitors, which
could imply its negative sense.

The use of the land for farming and livestock rearing was valued by respondents to the studies in
both Exmoor and Cumbri@ both upland landscapes with strong associations with traditional hill
farming.

The use of the term O60interestingd when membe
landscape came through the New Map pilot in the South West)(1898ould be important for

this study to understand exactly what this term means when it is used to describe lafidgcapes
whether people are referring to how the diversity of different landscapes helps inform knowledge
and understanding, or whethers purely relating to their inherent enjoyment of a particular

pl aictted6g$i an interoesting | andscape

e
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The appreciation of wildlife and nature was also commonly cited as a value attached to the
different landscapesegt he st udi es opl aScceost @ ,a ntdhdes Koewntl dDo w
Hills, the Cumbrian upl ands, Exmoor s moorl a
In the latter, it is interesting that people specifically associated the woodlands of the North York
Moors as being valuable farildlife, as opposed to its moorland landscapes.

Elements that contribute to sense of place

Some of the studies asked respondents to identify particular features that they felt were valued or
key to a parti culeagthelimestore bildirsgeaf thesCotewoldsy thechal r  (
grasslands of the Kent Downs, the stone walls of the Cumbrian uplands). Whilst landscape
features are clearly of key importance to delivering sense of place, which is a cultural service in
its own right, in isolationthese individual features may not contribute to the experiential

qualities of a particular landscape.

It should also be noted that the process of Landscape Character Assesfereimvolves input
from the public in identifying the key characteristicglavalued landscape features of the
landscape concerned. Therefore this study should potentially focus on the broader perceptual
qualities and cultural services landscapes can deliver, rather than seeking to identify particular
features people value, ossociate with, in each particular landscape.

8 Landscape Character Assessment: Guidance for Englarcatidnd (2002), The Countryside Agency and
Scottish Natural Heritage, CAX84
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4.  General Landscape Experience

4.1 Introduction

This chapter is the first of five chapters that report and discuss the key findings that arise from
the programme of qualitative reseaicthe focus groupsral interviews that was carried out
across the eight character areas.

Most of the focus groups and interviews started with a general discussion about landscape and,
both during this and | ater sessions, peopl ebo
(spontaneously and in discussion) that indicate how respondents felt about landscape and why it
is important to them. These attitudes showed that, although people may access the landscape
with varying frequencies, there were many commonalities in howfétiethey benefited from

their experience of landscapes.

4.2 Interaction with the Landscape

People often talked about areas of countryside or coast in a way that suggested they had a sense
of ownership about the landscape. It was considered to ingpantant characteristic of Britain

for there to be green areas and varying types of landscape across the country. Areas of
countryside or coast were regarded as places to find peace and solitude, as well as places to use
for exercise and activity.

Oneof the predominant reasons for people sayi
escape their daily liveMany said they wanted to achieve a sense of freedom, as if they

currently felt O&6trapped6 i n s o mmearnrlease. Being
Di scussi ons edboeudtd Ometrree spsr eval ent, with peopl
Obl ow away the cobwebsé. This all indicate

to regain balance in their lives from a mentalalth perspective.

iGoing out into the countryside is a great stress re
about anything really. o
Ail't is good for your physical heal t h weeywalking ont benetina | h e

the villages or down by the river and you are going to have a completely different result from walking down the high
street. o

Time was another great issue, whereby the landscape experience allowed them to regain precious
timewitht he family, or a partner, or even time 0
find somewhere Owhere time stands still 6, th
relationships and family bonding.

The physical sensation of the landscaxgegience was also key to the overall benefit achieved.

Thenonc er ebr al benefits of 6feeling a thrill 6,
sounds, feeling the hairs on the back of the neck or the wind in your hair or just experiencing
slence were regularly mentioned. 't was as i f

everyday lives and the landscape allowed all the senses to be employed once more.
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There was also mentionofahéef f i r mi ng qual i tygsomet hmespi of
mentioned, especially when gaining height was involved.

The experience of landscape varied in intensity depending on whether the place was particularly

dramatic or beautiful or very cl| seemeddbletoa per
gain some benefit from more mundane areas, which might be close to their homes and easy to
access. Whil st perhaps not delivering the s

stretches of naturalness still delivered-tlayglay stresselieving qualities.

For some people, their local special place could be easily accessed from their home, especially if
they |ived very rurally. I n these cases, th
with nature, whether physaly or mentally, keeping close andtimne with the land around

them. This was particularly so with people who worked with the land, or who were not able to
travel much. The ability to observe the seasons was important to people spending a lotnof time i
the landscape.

Otherwise, people often had a portfolio of places and (depending on the kind of person they
were) they would access these for different types of experience.

For example, they often had somewhere close and easily accessible, whithhggven 6 a qui c
h i Ttthis might be a local park, or a regular dog walking route, or a quick walk along a river
with a good path.

Then there would be somewhere that was a bit further away, but considered to be more varied,
having a greater range of expage. This was often a place with a combination of features,

such as woodland, fields, or a river. Other people might have a particular challenging walk they
did in a certain mood, or a thinking place which suited another.

So, some people in the Lincomse Marshes NCA would go to the Wolds for height; some

people in the Yorkshire Wolds would go to the Yorkshire Moors for wildness. Similarly, some
people in the Devon Redlands went to Dartmoor, and those in the Eden Valley were likely to go
to the Lake [strict.

Within a character area however, there would often be particular spots that were considered by
many participants to be the best places to go, for example:

i special woods

i aheadland or cliffs

i a high point

i a beautiful drive

i an O6estagand;d6 or park

i aspecial beach or dunes.

Many of these werewek nown by name, very popular and co
They contributed significantly towards peopl
consensus that they wete local places to deliver certain experiences.

In addition to these places, some people would have more secret places, places that they felt few
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people knew about and that often provided them with more solitude, or that offered something
particular, such as bird wehing or moth trapping (as examples).
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4.3 The Portfolio Pyramid

The previous discussion clearly suggests that people see different landscapes as varying in terms
of the quality of the experience they get from tiiemany people were happy to go justheir

local places, but most had a portfolio of places for different needs and moods. This portfolio of
places is illustrated by the pyramid below, which shows that (much in the way that some people
shop, with a corner shop, a mainstream supermarkepsoale supermarket shop, and then a
specialist delicatessen) people also had a range of landscapes that they used. However, it does
relate more to people who chose their landscape experience rather than those who work with the
land and are more integrdte wi t h t heir i mmedi ate O0catchment

Special
infrequent

Here, you want to
splash out and get
the top quality
experience (like
Waitrose)

A bit further away, but you get a
more sophisticated experience
here. Maybe this place fulfils a
particular need: a challenging
walk or thinking place (like the

regular supermarket)

You know you can get your basics here. They
are the local places, quick hits, very
accessible, comforting and familiar (like the
corner shop)

The base of the pyramid is where the basic 0
of being away, seeing grass, trees, some form of nature. For many people théresisté f i r st
baseb6 | andscape experience nearby, which is

their usage. It may not have a lot of variety (or even a high aesthetic value) but it delivers
something that gets people back to nature.

Next up he scale is somewhere with more variety, that is very good at delivering a challenge or
openness. Th@&Vaitroséexperience might have a greater aesthetic quality, be more
spectacular, or may involve a little more travélut which really hits the spat iterms of

indulging exactly what you need at that time (such as the perfect bluebell wood, or a great ridge
walk). Many of the National Parks probably fall into this category, although they may be, for
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some, the top of the pyramid.

Finally, and problaly accessed much less often and by fewer people, are those sometimes
magical places that deliveraoriceal i f et i me experience, which 6

4.4  Attitude Types

The research also suggested that there was a range of different attitudertgpgst those

people who participated, showing differing levels of integration or engagement with the
landscape. At one end of the spectrum are those who are more transactional with the landscape
(they see it as something they use to obtain exercisdetanment). At the other are people

who thought the landscape was part of the fabric of their lives, whether they worked with it or
attitudinally felt very in tune with it.

The following is an illustrative (not definitive) list of different attituge=ople could have

towards their landscape experience, which means they have different needs in terms of features
and characteristics to be obtained from the landscape. The following attitude typologies were
found and some people could inhabit more thaatype, or move from one to the other as they
grew older:

1 Drive &hrougheré these people like to experience the landscape by car or sometimes cycle.

They need | anes and places to stop a-togcarsdmi r e
andsome bring a picnic.to 6éparké and [ ook at a
fil |l i ke seeing countryside when travelling so
natur al beauty | can see from t hem, although |

1 Country sportspersomhesepeople indulge in country sports, such as hunting or stalking. They
know about certain types of wildlife and lanthnagement issues and their priority can be the
sport and tradition

fil spend most of my spare ti nigisbhas¢daroumd t he hi | |
shooting so | get quite a |l ot from the area. I
1 Traditional working the landhese people have jobs using the land, such as farming. The

landscape is meaningful to them from a revenue point of view, byictrealso be extremely

emotional about it because of their strong links.to it

1 Naturalists these people have a particular interest in wildlife: keen birdwatchers, moth trappers
etc. They are motivated by finding natural habitats for their hobby

1 Walkers: as a general group of people they are interested in long walks. Soigeapb exist,
such as those who walk in groups, those who w
They are interested in aesthetics but also the health aspects

1 Dog walkers habitual users of the landscape. They enjoy the fresh air but are quite pragmatic
about the landscape they use and need/want

1 FEitness fansare health walkers who mainly walk for fitness reasons, such as jogging etc
1 Off-roadersthese are peoplwho are quite sporty and want to go off the beaten track, such as

mountain bikers or extreme walkers. They want high cliffs or challenging landscapes which are
isolated
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9 Thrill seekers who are looking for landscape to provide a thrill, eg; rock dlivgpbparagliding,
canyoning, coasteering

1 Isolation addictspeople who are not necessarily in it for the sport or the thrill but they will go a
l ong way just to Obed in a very remote area,

1 Town escapeeshese are people who live in a built up area, whether a town or suburb, and they
are looking for anywhere green that gives them a tonic from the built environment. Their main
motivation is to seek somewhere rural as an antidote

1 Occasional explorershesear e peopl e who dondt wuse or go int
occasionally they will venture out to see wha
rather than a strong commitment

1 Convenient park userthis is when a safe and easyagr@ption is required, with car parking and
perhaps something for the children toidbut it still feels sematural

1 Blue-collar villagers they believe the landscape is part of their lives and important to protect in
terms of a way of life, but it nels to provide them with a living and sometimes they admit to
taking its Oaesthetic qualityd for granted

1 Freerange families t hey want their children to be dout c
landscape in an unstructured way as part of theirldprrent

9 Artistic dreamersthey like to write or paint and need the landscape to deliver a setting for this in
a romantic way

1 Teashop hunterstheir relationship with the landscape is transitory and, once experienced, they
need refreshment. They sbe landscape as very nice, but almost prefer the villages and tea
shops within it.

4.5 Variances in Perception

The research findings in Chapter8 Bhat follow are aimed at an examination of the

commonalities of view across different landscape tyjBefore embarking on that analysis we
suggest that there are four categories of factors that can influence the way that people experience
the landscape: demographic factors, situational factors, awareness factors and preference factors.

Demographic factors
Age

Participants varied slightly in their response to the landscape depending on their age and

amassed experience. Younger people tended to be more interested in the active, recreational side
of the landscape experience than they were in the motreriesbenefits. They were less

interested in aesthetic qualities or the calming or tranquillity benefits of landscape. In contrast,
those older participants with stressful jobs or more responsibility tended to appreciate escapism
more. We also found & memories were important to people (the first time picking of

blackberries, the first splash of water) and often people were tryingctaptare them in their

landscape experienéeolder people had more memories.

e
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Physical capabilities

Peopl e dabkcapphilites (whether determined by age, health or disability) also affected

their preferences due to the scope of their experiences and their ability to indulge in activities. In
addition, this influenced their degree of dependence on facilitiescaedsaservices such as
boardwal ks, handrails, steps, slopes, car pa
still influenced peopledbs choice of | andscap
experience of the landscape orstbeir need for seeking different landscape characteristics.

Gender

Many perceptions of landscape experience apply across both genders, but there were some that
varied, subtly at least, between females and males. A marked distinction between genders
related to safety and security: this and other studies have shown that, not surprisingly, personal
safety and security is sensed more by woinand this may affect the places, the times, and the
circumstances in which they may go on their own or with gathildren. Very few males
experienced such an inhibiting factors in their own experience of landscape.

Also, certain emotions in relation to the landscape were more acutely felt or expressed by

women, and were more suppressed or less stated in meragsiggHing spiritual). This

sometimes had an effect on the places, experiences and activities that females and males sought
from the landscape. Men were sometimes more overtly inclined to seek more rational benefits
such as seeing history, gaining spexercise or learning. The propensity of women to be in the
company of children when outside may influence their outlook on the potential of landscapes for
factors such as play, stimulus, learning, as well as safety and daangthis experience may

infl uence many womends understanding and expe
spent directly with children in the outdoors.

Situational factors

As well as straightforward factors such as the time available for the experience and thef effect
the seasons, other factors connected to the

play.
Group composition or social context

Perceptions of a landscape varied depending on the situation to hand, for example the size of the
group. he soci al context of peoplebds | andscape
that landscapé whether they experienced the landscape with family members, friends,
colleagues, strangers (such as when children make spontaneous friends whej) playing

whether they were mainly on their own. The social context at the time of the landscape
experience influenced a personds mood, what
which in turn may influence the cultural services they obtain atithat

Often respondents with families were more interested in landscapes where there was an
adventure and discovery aspect. They were also sometimes more interested in those where there
were more amenities, good access and, possibly, morenade feaires. Coastal landscapes

were important for this group.

e



Capturing the O6cultural servicesd and
6experienti al gual it FieebRepoaf | andscape

Perspective within the landscape

Perceptions varied according to scale, so things might be more valued on a madércaeialg
something from a distance rather than close up. People would sayt di dnét val ue
dense coniferous woodland but, from a distance, it helped to make the view more interesting.
Perceptions could vary at any one time depending on how a landscape or landscape feature was
processed visually or otherwise expecet. The level of intensity could vary if something was
seen from a distance or from close up. The
| andscape could alter oneb6s perception of th
within woodland was very different to looking at the patterns that woodlands make on the side of

a hill.

Awareness factors

Whilst it was not considered to be important to understand a landscape in terms of geology,
history etc, it was sometimes still the céisat a greater level of information and knowledge
about a place afforded people better services, especially with regard to a sense of history or
learning. Knowing about a certain special wildlife habitat could make an experience better.

Peopl edbssawadehamiliarity with a place affec
but also, for reminiscing purposes, a high sense of familiarity could be important.

Awareness, in the sense of being in visitor or resident mode, was also important &olptev p
perceived the landscape and whether the person had been born there or moved into the area.
Whil st many of the cultural services were st
which the landscape was more taken for granted if it had bleerewne had grown up.

Preference factors

Related to section 4.4 above, certain attitudes types will have needs according to their
preferences and so they will vary from the general population.

Structure and Function preferences

Many of the attitdes type fell into two camps relating to their preferences for either structured

or unstructured activity. People needing more organised or formal experiences had more
specific requirements of the | andscrepddo and h
use their car, surfboard or climbing ropes). People preferring a more informal experience were
more likely to absorb the landscape in a more intuitive or organic way. Some people varied in
these preferences depending on their mood at the tihikst wthers were consistently structured

or unstructured in the way they processed their landscape experience.

Specialism

The degree to which people have a specialist interest or knowledge that they pursue outdoors
influenced how they relate to partiaulandscapes and which cultural services that they ranked
highly. So, for example, whether bird watch
activities were a key influence on the way they experienced the landscape and the locations and
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the landscape types they sought out.
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5. Cultural Services

51 Introduction

This chapter is the second of five chapters that report and discuss the key findings that arise from
the programme of qualitative reseaictine focusgroups and interviewis that was carried out
across the eight character areas.

As well as being revealed in general discussion, respondents were asked to specifically look at
eight cultural services in a generic sense, regardless of the context cdtheteharea. Those
cultural services were:

identity / sense of ptace |/ feelings of
understanding of the past (cultural heritage values)

inspiration;

escapism / Oget;ting away from it all 6

relaxation / tranquillity / peace and quiet
spritual values

learning and educatigand,;

leisure and recreation.

= =4 -8 -8 _9_9_°5_2

These eight cultural services do not comprise an official list and they are adapted from those in
the Millennium Ecosystem Assessment. They were felt to represent a wide scope e§servic
that would offer a structure and a prompt fo

Participants were asked to try and identify types of landscape, landscape features and emotions
that they linked to each service. This linkage was examined through spegghgdpacking

out photos and the like (see Appendix D for a perceived performance of the features in
delivering cultural services).

The appendix shows each cultural service, as well as the features associated with it on a
spectrum, mapping how well thadture performs in delivering that particular cultural service.

It shows that features deliver different services to a greater or lesser extent, and that some
features are good at delivering more services than others. This analysis represents the
mainsteam view, and needs to be taken in context as a qualitative mapping. It cannot, however,
be considered as representing all views expressed in the discussions. Individual typologies
would promote or demote certain features according to their specificydratminority,

interests.

Some of the cultural services were more or less recognised by all respondents, although a few
services had several sabmponents to them, which may merit separate treatment. For example,
the earlier discussion on mental he&lémefits may not exactly fit into the list (although it is

l inked with écalm and tranquillityé) and may
benefits delivered to mankind (such as wildlife habitats andliversity) but which did not

necesarily deliver a direct service to respondents as individuals.

The following analysis works with the list of cultural service as mapped out above, although (in
the light of the outcome of the research) a discussion on potential changes/amendments to these



Capturing the O6cultural servicesd and
6experienti al gual it FieebRepoaf | andscape

has been included later in Chapter 10.

This section discusses the feedback obtained on these cultural services mostly in a generic sense.
It touches on some of the trends in these services as they relate to particular character areas, and
the degree to wbh the cultural services may be perceived to vary in proportion by character

area is discussed in more detail in Chapter 7.

5.2 A Sense of History

I n relation to specific O6builtd features, su
mentiored spontaneously as a benefit derived from landscape. However, it was mentioned
spontaneously in its broader sense of the perceived permanence of nature, and how man has

stood for centuries within it.

When subsequently asked to analyse some of theisdapd experiences, people often included

an historicmaimade structure as a focal point to Oa
contrast between a mainly natural or green environment and a solitary ruin (or church) that
would have most impact onghm . This would remind them of n

mankind can build, but nature often takes over.

filtés nice to stumble across historic
|

remains and st
i ke a chiulrlc hsttehmdiérsg ,stt hat 6s

e
0 not as fun
A sense of history and continuity was provided by places where people imagined many feet to
have trod before, such as a drovers road, or adegpath with high banks on either side. They
imagined outcrops or vantageipts where people would have gathered or met inagstimes,

for example.

iPeople have sat and appreciated this view over

Geology or prehistory was also mentioned as important, examples being cliffs on the coast
having constantly changed with the effect of the sea or the movement of land masses. The
presence of fossils or crustaceans in rocks and cliffs brought a sense of wonder.

iThe chalk cliffs at Dover -gncebengaamestednoEerope dnd Holwtheyhi st o
were made from tiny crustaceans. How old the earth isandeeea N gi n g o

From more recent history, they also perceived an important role for such features as hedges,
stone walls, or fields in the landscape to show how mdrpbaitively, in their minds, affected
the landscape.

iBecause | just Il ove it and quite happily go wal king
the path, it looks like it has been there for a long time, it could well have been bailple of days ago. But you
wonder that a man or people have put their mark sympathetically throughout the natural woodland and you wonder
who has put it in and who has trodden on that path |
creating a sense of history.o

It appeared that a sense of history was important purely from a learning and interest point of
Vi ew, but also in reminding people of their
discovery.

e
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Aoften i f ywogumagbe iatheowedk it @oald be empty, but its quite interesting to have a look round
and read things like the grave stones about people that lived in the area hundreds of years ago, and also it is quiet
and peaceful for thinking. o

A sense of history vweagiven by built historic features and remains automatically and regardless
of scale, so major structures like castles delivered this, but so too did old stone stiles, barns or
bridges.

In the North Downs, ancient ways were important for delivering #mefit, including the
Pilgrimds Way and the North Downs Way. Ther
to Dover and World War Il (also manifest in prominent war memorials).

Many of the character areas included in the research had statedg hooh estates that were
mentioned, as well as important industrial features that were part of the local heritage (lead
mines in Cumbria, quarries in Durham, airfields in Lincolnshire and the gunpowder mills in the
North Thames Basin).

The importance oftanding stones and iron age forts was mentioned more strongly in the south
west areas than el sewhere, whilst Roman and
bridges and stone walls) were important in the Eden Valley.

Al think ibsgrialsnoumke sort of
To me, itds out in the open, itbés quite historical ar
on, how people had shifted that much soil or earth, made these stone circles, | am fascinated by them so this burial
moundi ust f ascinates me. 0

Whilst the Yorkshire Wolds was felt to have some important estates (Burton Agnes and

Sledmere) plus key monuments on high poiiits t wasnot felt to have &
classic sense) as some of the other areas. The Nwathes Basin was considered to have a lot

of hidden history that is relatively unknown.

A lot of history in the Devon Redlands was delivered by the architecture of the villages and the
hedge banks and field patterns.

Generally speaking, many mamade fetures (such as industrial sites, an historical village,
farms, | anes, hedges or walls) had a higher
natural landscape features such as grassland or marshland. However, some natural features
could delver a sense of history if they were perceived to be strong and obvious examples of how
geology had formed them (coast, cliffs, crags and Tors). Hills and mountains did deliver a sense
of history in terms of O0i conirebuvthepddnd@inwher e
themselves deliver a sense of history. Woodland, or rather individual trees could, however, since
they could remind people of the time taken for them to grow.

Al think old trees must hav ehemorhowscthe ol hask ara the histony.dt | ¢ «
is fascinating. o

There was a kind of &ésoft S se of history
|l ong time, as well as a o0 r history that

O S

e
d

>S5 O

a (0]
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5.3  Spiritual

The sense of the spiritual was a dsepted, hardep-access value in the research. It was often
delivered in more solitary moments when people felt surprised by something, or saw something
very rare like iconic wildlife a stag, a hare or anlgfisheri that could make them feel

privileged to be in its presence.

Some people invested a lot of spirituality in trees. For example a single feature tree (such as a
large oak in an area of flat pastureland, or in a valley bottom) was said tohpagty of its

own. An especially large tree within woodland was said to have a character or be special. It was
also felt special when a tree had survived on a piece of high land (or was growing out of wall on
its own, or out of a crag).

Seeing such thgs could make people stop and think in a way that made them feel spiritual or
6connectd with some other presence. A spiri
traditional features such as burial mounds, standing stones, or churches.

Afeelingofbei ng spiritual was also delivered when
beneath you, such as when being high up looking down a valley, or from a really long, distant
view (6endlessly into the horizonskymade The op

people feel they transcended their deylay lives.

il feel mi nute when | d8m up on the hills |l ooking arour
Everyday therebs something new. o

AiThe hills are mpspaltvadéon. Il 6m just tr

Water and woodland seemed to have higher sig
still lakes or slowmoving streams and rivers.

il feel very spiritual by the wat eracorinéte osnt rwa a nhs naant du
It is also a spiritual relationship and it
| feel spiritual her eé

‘ECountryside Agency/Charie Hedley 034383

AA place to sit away from everyone and watch the cl
Thought s of past memories. o

e
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ion the top of mountains where you can get a sense of

Features |i ke villages, farms or stretches o
ascribed to thenglthough almost anything could gain more aesthetic significance if experienced
within (for example) the context of a dr amat
the weather. Often, spiritual feelings were linked to places with a high aesphality.

Not every respondent type professed to gaining such benefits from the landscape, although it
appeared more often amongst femal es. Howeve
that the seasons, or the way animals survive, made tredispiatual.

The tendency towards spiritual feelings was slightly more prevalent in the south than in the
northern character areas.

5.4 Learning

Learning was felt to be an important facet of the landscape, especially if people lived in a town.
Peoplevant ed their children to |l earn from being
nature trails or activity courses such as 6b
their schools when they were young. In general, it was felt that sheuld be more

communitystyle ways of educating people about the countryside, coast and wildlife.

il feel very lucky | was able to see the animals and
here. | learnt so much about natuta¢autyi | f eel so lucky | was able to | ear

Many praised the diversification of some farmland towards education and recreational use.
Learning from farms was mentioned as important for educating children aboutfadetimes
from.

AfAnd the kids can learn a | ot by visiting farms and s
a totally different way of | ife. They actually Kk

Learning could be obtaidegrom locations that had sources of information, such as nature trail
notice boards, visitor attractions and historical attractions. General learning about nature and
wildlife was also provided by seeing animals and plants in their natural habitats.

Sone respondents thought that being in the midst of an unpopulated landscape, not seeing
anyone else, could teach you to be more simple and pure as a person because of the opportunity
for simply experiencing nature. Also, the achievement of climbing arhticuntain, or

trekking a long distance, could teach you about endurance and your own capabilities.

The learning cultural service often overlapped with a sense of history, and prompted thoughts
about why previous generations did things, such as consfyuectivall or choosing to put a

religious place on a hilltop. Abandoned cottages could provoke a sense of enquiry, teasing the
brain to work out why they had been abandoned.

fiHadri ands Wall which, I think, ijsudagnidnga sb yt htahteb spitchteu
gave me, you learn a lot from this type of | andscape,

so from a kind of educational perspective, | can remember being a kid and jumping from one sidag@nd goi
Scotl and, England, Scotland, England. That really kir
not the geographical, the kind of political border now, historically it was the border and so that, to me, kind of was
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like quitepoigeant t o understanding how | i ke politica

This service coul d al so bteerelwasrelreimyinthe sedse @& i s ur
discovery from rock pooling at the beach, for example, or learning how to swim. So coastal
areasseemed to deliver a lot of learning for people. Also some built features, such as villages or
industrial sites, seemed to be linked to high levels of learning and education. Parkland too was
mentioned as being an i mpaducatioa.nt type of plac

Although farms were mentioned quite often as places for learning, fields, hedges and field
systems were not felt to give much on the learning scale.

Learning was also registered by people in the sense of learning about yiotselfou cped
in different situations in the landscape and how you related to different environments.
5.5 Recreation: Leisure and Activities

This cultural service was more often linked to places where there is a lot to do, such as a

municipal park or the beacht was also associated with places that have easy access, places that
have rocks, crags, or things to climb, as well as lanes, roads and pathways.

fAs a child on the beach | was fascinated by the
walk along and their different surfaces and textures. It was curiosity and wonder. | still do it as ah adult
check out the rockst | s8686tamaaenmadef Wboalukedangcontr

itds own thing. o

Depending on thgype of landscape user concerned, features delivering this service were often
very dramatic or very practical (from the cliff face to the tea shop).

More manmade features were mentioned for this cultural service, although certain types of
woodland werdelt to be good for activities (such as coniferous forests for cycling).

Often the activities needed to be more in an organized place, especially for children.

o to school and behind that ethwesepondsaHem. We
hese natur al ponds and dedicated these po
for growing things but he dedicated for the children.

AThe kids g
renovated t

Of course, Oactived tended t oatedwitha groupaotivitg g a
or a challenging environment like moorland. So it would tend to be associated with more
dramatic landscapes, such as a stwéed valley, a cliff, or (often) the coast.

AA |Iittle more of an adventur e, a sense G



Capturing the O6cultural servicesd and
6experienti al gual it FieebRepoaf | andscape July 2009

© Counrymow Agomsy Mok b Dsgmm #5500

Coastal picture often chosen to represent leisure and recreation

B T

Piéture chosen for activity, roadimbing, abseiling

The o0l ei sured side of the o6l eisure and activ
invoving 6t ouring around villagesdé for exampl e
people preferred driving in the landscape, country lanes were thought to be important.

5.6 Calm

This was considered to be an important cultural service and anedl sought out by people
needing to find space and tranquillity. The type of landscape delivering this service would not
necessarily need to be dramatic topographically, as calm was often about intimate space or

moments of stillness thatcouldbeaffoee d by being inside a woodl a

cl oudséo. It did not need a very dyma@ea c pl
Obabbling brookdéd or a quiet meadow.

ifiTakes you away from any wadhenre inthat manterd and lpoking atitande b e c a

appreciating ito

iTherebds just no one around for miles and miles. You/

brilliant. ltds just very peaceful and you ¢

AfOpen sort of expanse, you know, youdve got the nice,

Page37 AN
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when you see, you know, all the Iivestock and the

Peacefulness and a perceptiomezhoteness could be important in delivering a sense of calm, as
was (often) moments of stillness. Although people could feel calm after an activity in a more
rugged place, they did not necessarily associate a rugged place with calm or the activity with
cadmness.

Calming places were less likely to be very dynamic with lots going on, but were more often

uni form, pastor al pl aces, often farmland. I
where all the senses were heightened: feeling a warm boadzearing gentle waves or a

babbling brook. More gentle landscapes, often water and woodlands, had these cleansing,

t herapeutic benef it s .eganinalserthé simphciyofarilaverpcoutdf wi
also produce this effe¢tsuch as arpets of snowdrops or bluebells.

* Courtrpunts Agmery - Pchoguster Ans Sees

Photograph associated with 6a sense of <cal mbd

: \ 3
© Courtiys 0o Agoncy - Photogrumter Jotvi Nomsen

fiSitting on a grassy bank at the edge of a wood protected from the wind looking at a view which would include a
river a small village and various colourful fields, browns and greens and yedows
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® Countryside AgenclearIie Hedley 03-1934
iTo sit and |l ook at this view with a sense of opennes

5.7 A Sense of Place

Any feature or landscape could be considered to deliver a sepkee if it was local and
distinctive to the area, for example:

1T Hadriands Wal.l i n Eden Vall ey
1 Epping Forest in North Thames Basin
1 White Cliffs in the North Downs.

Even wildlife (a red squirrel in the Eden Valley, or rare orchid on the North Downk) also
deliver a sense of place.

People were proud of such places, they were often about something historical or defined the
mood of the local landscape (the gentle rolling of the Wolds, or the fififeel hedges in
Devon, or the river in the Eden N&y).

Some of the character areas (as an entity) had less sense of place because of their disjointed or
built-up nature. The more homogenous the landscape of an NCA overall, the more sense of

place it had. Otherwise, if an NCA was not homogenous astaape across its entirety, people
tended to derive O0sense of placedéd from a muc
case Iin the more 6elongateddé NCAs where one

If sense of place is related to a sg@®ense of identity, then some character areas had more than
others. Exmoor, Yorkshire Wolds, Devon Redlands and the Eden Valley all had a strong sense

of identity and, to a certain degree, this can be linked to having a quite distinctive landscape
charat er . I n other areas, identity could be m
the |l andscape per se (such as 6Kentd in the

Also, something could give a sense of place if it was important to a way of life, to employment

or hadhistorical connections (examples here include old airfields, old wartime buildings, a
monument on a hill, and other local landmarks).

e
Page39
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Sense of place could also be associated with the ability to look out somewhere, get perspective
and a view (looking dowmto a valley over towns, villages, and even industry reminded people
of their homes). Thus famous viewpoints and lookouts delivered a sense of place.

5.8 Inspiration

In order to produce this cultural benefit, the landscape had to be either:

1 particulaly beautiful, with a high aesthetic vatue

1 particularly dramatic, with contrasting heights and juxtapositions
1 visceral, open to the elements (especially the wind)

1 full of wildlife, such as bluebeljs

1 romantic or;

1 powerful, with crashing waves, cliffey astec.

It can also be very weather dependent.

fiBreath taking 0 ypagetynfedosr, vagetationroand mixefmature/arable/physical/lhuman. A

typical British summersddygent | y undul ating hills gpldasattemlsent i al |
Comforting/ home. FI'y on the wal. Not &
AiThe shape of the coastline, whatodés round the ne:

Al magi native areas with different as poaotidimaginedarynade/ r
stories or beautiful paintings of it. P#Raptadite ladies lounging. Any area where you can escape and ldt it al
draw you i n. Wooded areas dappled sunlight, area

5.9 Escapism

Ina sense, escapism could be relatively easy
fiCedars Park is an informal open space in Waltham Ciass bi g anci ent par kltwadd@mdd go
escape. 't was my dad 6arbikes ang a picaig. Yoo felf like yoWeveraimsilesdront o t a |

anywher e buitt hyeo uUA 1we rweansd tr i ght behind you. I't was |

However, a real sense of getting away required people to not see anyone else, not necessarily
remote but providing a feeling of remoteness. It could also be derived from a more challenging
landscape (the thrill at the edge of a cliff with the wind in your hair, for example).

fi S>t. .a‘n d i" n g on a hi | Ithe kg an# wherg they ineeting @n the hoozand ¥ou aonld be a million
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miles from anywhere. o

Escaping was generally described as escaping stress or busy lives, but there could also be the
sense of escaping, when free, from being an adult and revertingdhood. Childhood

memories often came from when people felt safe or happy, playing at the beach or in bluebell
woods with their parents as security. These memories could be brought back by the landscape
experience now.

Sounds and peacefulness cooédimportant to the feeling of escape:

© Countryside Agency - Photographer John Morrison

iGreen fields, blue skies, hot sunny days, soft breez
babbling brook or river nearby that flows into a waterfall. Colourful flosvieobbing in the breeze, churbkll
striking in the distanceo

fi H i -gpHooking down on the village/town. Peaceful, warm, colourful, @pen
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6. Features in the Landscape

6.1 Introduction

This chapter is the third of five chapters that report asdudis the key findings that arise from
the programme of qualitative reseaicthe focus groups and intervieivshat was carried out
across the eight character areas.

It examines the findings concerning individual features within the landscape.

6.2 Overview

In the main, the way that people processed landscape was not to pick out individual features but,
rather, they absorbed a combination of features within an experience or view. Although, when
prompted, people could relate to particular featuresmeSdeal combinations that people

discussed included rivers running through a valley with wooded slopes, or a feature tree in a
field. On a smaller scale, the combination of a winding lane and a patchwork of fields, with
flowers in hedgebanks, would eft be cited as would paths through woodland with a stile and

a variety of trees. Open moorland with heather, ponies and Tors was another regular example
that contained a number of elements. A beach with cliffs and sand dunes would be another.
Another6 cl assi c®6 combination was being on top of
scarp with farmland below and small hamlets or villages in view. Depending on the length of
time for an experience, the combinations were felt to be endless.

When talkng aboutpersonalbenefit, people thought in terms of the landscape around them that
they could experience in 6one hitbé, either b
Large, geologicallydefined landscape areas (such as the Yorkshire Woktg) discussed in

terms of noremotional benefits such as tourism policy. People would be much more specific

and smaller scale when discussing their own emotional attachments to landscape.

This study has looked at a pagreed list of individual features a way of understanding the
services and benefits associated with them. This agreed list of features contained the following:

1 trees (eg woodland, forest or 1 historic buildings or remains
6featured trees) M1 farms

1 boundaries (eg hedges and walls) 1 parkland

1 fields i coast

1 industrial features (eg quarries, 1 hills
collieries)  mountains

1 villages 1 valleys

1 water (eg streams, rivers, lakes, sea) { lowland (eg. plains, fens, heath)

1 moorland 1 lanes and roads

1 bogs and marshes 1 grassland.

1 wildlife

1 rocks and crags

e



Capturing the O6cultural servicesd and
6experienti al gual it FieebRepoaf | andscape July 2009

Some of tlese continually cropped up as being important no matter where in England they were
and no matter what the landscape setting. For example, a large ancient oak had immense benefit
for many people wherever it might occur, although the aesthetic qualitgrad the degree of

the experience could be stronger if it had the following contexts: a mountainous backdrop; being
next to a river; or if it was the only example within an otherwise featureless landscape. It could

be less of an experience if it was ih@using estate or next to a road.

The following analysis shows how certain features appear good at delivering benefits to people
in terms of the perceptions of these people alone (their values, emotions, thoughts and beliefs)

6.3  Hills, Mountains and Upland Areas

The importance of height was frequently talked about as being integral to many important

| andscape experiences, especially the more e
top of the worl do. Op e nof sushsan exesence.EEventhed as a
mainstream, whilst not so involved in climbing mountains, got benefit from seeing peaks from a
distancd it gave them a sense of perspective.

The necessity for height was often mentioned for such cultural servicespaation or getting
away from it all because they were thought to go Harthnd with remoteness. It was less so

for calmness or for learning, other than those benefits that come from the physical exercise of
climbing.

AA wide view 6 Lt hcogkd weeéhlatsista to feel 06
fi | enjoy the exhilaration of pushing yourself wup th
completely on your own and youbor

S
e j us feelwegysmalkiTieh t hi s
views you can get when youbre on the highest thing VY«
afaimieveryt hingdés just ruralé The thrildl of being on t
just be electrifying. o

© Counrypain Agarey - Photogeaprs Tnsan Burnwy (0-6450

° We make no reference to npeoplebased issues, such as conservation, unless it is where people expressed views,
beliefs and values regarddénigssoaservation and other 0

U(
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6.4 Water, Rivers, Streams and Coast

Water, in its various forms, greatly enhance
often than not a wat er edeatenperence. tavas an efemdntu d e d
that completed the beauty or tranquillity of a place. Moving and still water (lakes and waterfalls,
for example) delivered different benefitsnoving, rushing water was exhilarating, with still

water being peaceful.

The water in a marshland was valuedifswildlife capacity.

Clearly, coastal stretches allowed access to look at the sea, which was extremely important for
everyone for many reasons.

The presence of water was often a focal point or a linking aspect that added symmetry to the
landscape expience. It increased the effectiveness of that landscape in delivering many of the
cultural benefits, including recreation, calm/tranquillity, escape, spiritual feelings and
inspiration.

© Conetyase Agunoy [ R Fiae 04 2083

Often a river was chosen for accessibility as there mightibe@ath or bridge associated with
it. Rivers were valued for many reasons, but the opportunity for seeingvalugd wildlife,
however rare (such as dippers, kingfishers or otters), was exciting.

The sound of water was important and often mentionegausision. Examples included the
sound of a weir, the crashing of a wave or the babble of a brook. There was a therapeutic aspect
to such experiences.

Sometimes, still water set off the magnitude of the surrounding landseagtd! lake at the
bottomof a mountain, or a small tarn near the top of a mountain, under a crag.
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© Countryside Agency - Pho!ogr Rob Cou:

A flooded quarry improved the landscape in one taseanother a flooded field provided more
bird life.

For those more in tune with the land, there was interest in the tingahponds found in fields.

There was also interest (and some divided debate) about policies on dredging and the
encouragement of wetlands (see the later marshes and management sections later).

AYes, and water. It hi nk choseowateehere dnd Inthinlabecasse vallieysanid p e o g

water, although they can be built along constant <cha
natural. The ground has risen, if you

AAnd, you know, ifipwguteebeadlakarbetddsl hotagoget po
al ways going to be there. ltdés always going to be a

changed lté6s going to be thiesewhyprpaophrel angedr @y

Apart from the perceived continuity of a source of a river or the motion of the sea, on the whole
water was less good at delivering a sense of history. Apart from learning a sport, rivers and

lakes were not high on the te@ng cultural service scale either. A sense of place was achieved

by the river in the Eden Valley (also the Lakes) and by areas of coast generally across the
character areas but, on the whole, rivers and streams seemed to have a lower capacitydo deliver
060sense of |l ocal identityd than, say, moorl an

6.5 Woodland

Woodlands were considered to be treasured places, used to greater or lesser degree but thought
to be quintessentially British. Mixed woodlands were liked bo&at@ileaved woodlands were
generally the preferred type of woodland to be within, especially for relaxing, magical moments.
Externally, deciduous woodlands were key to
the colours in autumn). In additipthese delivered the ability to observe the seasons, a quality
which enabled people to be in touch with the balance of nature, so they said.

AfAs freaky as it sounds each tree has got a eéagar act et
of a tree. I n the forest are some quite huge tirees t}
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itds gorgeous. 0

© Coumrysis Agmrpy - PASRPap oGk Torer ORI

Coniferous woodlands were also valued, but more for recreation (such as horse riding, biking
and long walkspecause of their defined tracks. From a distance, coniferous woods were seen to
provide definition to slopes and mountainsides, providing they were in small shapes designed to
complement the curves of the land. In some of the character areas thelswesded as a
Oproductived activity, associated with the

©Countryside Agency/Charlie Hedley 03-4430
Another important association was with childhood, with the enclosed atmosphere being

describedi&se 66vwombs ome. dbeinya key plae tbr conafortiwgoandd | a n
calming effects to be achieved.
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AAshworth forest, which is quite near here, my Kkids
wedve cycled around it and wal ked dogs a

Al don'tbé&niotwds May | | i ke being outside but | |ike t

di fferent sounds and the different ani

iYes. Thatdés whatods nice about it. I t6s so heominge d. H a
through. o

As a very intimate space, woodland was thought to make sound more obvious. There was also
the magical nature of bluebells and folkloric aspects, such as stories of woodland elves and
fairiesi important associations for many peop@n the whole, these feelings were positive but
there were some people who found the o6dar ko
females. This feeling varied depending on the density of the ivawate open woods were less
frightening than thick wodland.

AA dark woodland doesnét benefit anyone it oneed to

A have a phobia of fir tree woods. There are compl
bluebells. In naturalwosl you get dappled I ight. o

Aol d established woodl and where theref6s a | ot of spa

North Wales, itds all very packed in so you canbot

In a qualitative snse, woodlands delivered on many of the cultural services, being most

important for calmness/tranquillity/peace/spiritualism (mainly broadleaved) and the leisure side

of recreation (mixed and coniferous). It had less of a capacity to deliver inspigdttmugh
sometimes O6speci al bluebell 86 woods and indiyv
woodland was not associated with the highly active side of recreation (although still did so to a
certain degree, especially coniferous woodlariEjcapism was also thought to be high for

woodl and (6the ability to | ose onesel fd). A
whole woodland but could be really strong for an single ancient tree. Generally, woodland was a



